
WE EXIST TO HELP FUTURE 
PROOF YOUR BUSINESS

CARAVAN© Surveys Include: Telephone CARAVAN© (landline + cell phone of U.S. adults), Online CARAVAN© (U.S. and International adults), specialized U.S. audience targeting through Online CARAVAN© with Teens, Parents, Millennials, State/Major Metro Area and Hispanics

OUR EXPANDED OFFERINGS 
WILL HELP YOU…

The future should bring opportunity, not 
fear. It is crucial to differentiate from your 
competitors and increase your advantage 
by capitalizing on change and maintaining 
an understanding of an evolving audience.

Grow your business by marrying 
traditional research methodologies 
and behavioral data with modern 
analytics that get to the heart 
of the consumer.

In a fast-changing world, ENGINE 
helps our clients both outperform 
in the present and continue to win 
in the future.

WHY ENGINE INSIGHTS?

•	 Agile, integrated solutions
•	 Deep research and analytics with 

and industry expertise
•	 Continuous collaboration
•	 Unique perspectives and thought leadership 

from across the ENGINE marketing ecosystem
•	 Culturally relevant insights
•	 Quick answers, real-time insights
•	 High-touch dedication by senior executives
•	 Global reach, local support
•	 Integrated data capabilities that 

connect belief and behavior to drive 
business outcomes

•	 Research knowledge rooted in endgame 
marketing perspectives

WE HELP CLIENTS 
OUTPERFORM 
THE COMPETITION

+40%

$7M

+38%

+138%

Grew customer
satisfaction by

increase in revenue
per quarter

Boost customer
loyalty by

increase in customer
acquisition through

digital channels

INSIGHTS

Get a complete view of your customer 
to positively impact the moments that matter 
along their journey

Identify, reach, engage, and retain your most 
valued audience by understanding their 
beliefs and behaviors

Leverage our unique One ENGINE ecosystem 
of marketing services — from content 
creation to media buying — to attack 
business problems from different marketing 
viewpoints, turning research solutions into 
activation to drive business outcomes
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