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Disclaimer:

This presentation does not endorse or promote any political agendas nor necessarily reflect the Insights
Association's views.
Today we are talking about access to healthcare, not politics. The discussion will be relevant to research with
sensitive topics and/or grassroots research at large.

Objective:

Conduct a comprehensive, state-wide survey on abortion
knowledge, perceptions, and experiences with their community
members in order to inform strategic programmatic decision-
making, funding allocation, and communication messaging.
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Multi-modal:

AGENGS SIS Cl et | Eske w te fé oswa te panse fé

10-minute online survey translated into (Has tenido o s pensadoen
tener un aborto en los pratiquer un avortement au SIS Bances 10-ane
. | Wltimos 10 anos? cours des 10 derni¢res années ? i o aok p‘:se yo?
S I X a n g u a ge S ¢ Cudntanos tu experiencis de Partagez en priveé votre Pataie sks i
manera privada escaneando el expérience en scannant le code je eg:e' y::;‘g';; e
cadigo QR o visitande nuestra QR ou en consultant notre site zﬁu s‘a‘ web - : Dot
paaina web y recibirds una web et recevez une bt knko:a:n 2‘: st'eswwa
tarjeta de regalo de $15. carte-cadeaude 155! YRS sl
Sample: Representative sample of
1,000 birthing people ages LA
abaut having an abortion KX+,
In the last 10 years? TRERENZEA I ER?
16-54 across the state of "
Privately share your experience 1 AR S U5 (G138 11 Y 0%,
by scanning the QR code or PISE AL S BEMEH,
BN E] MR (158 Tay il & !

visiting our website and recelve

Massachusetts (MA) in Spring 2024 e
using a panel provider.

Ban di bao gity thye hién hode
nghi dén vigc pha thal trong
vong 10 ndm via qua chua?

Vocé ji fez ou pensou em
fazer um aborto nos
ultimos 10 anos?

Grassroots: On-the-ground distribution .

P'am comgprartithar z::e ;"

to direct constituents through tabling oo s
and QR codes.

Hay chla sé mot cach riéng tu
tral nghiém cia ban bing cich
quét ma QR hodc truy cdp trang
web caa chung ol va nhdn mot

thé qua tang tri gid 15 USD!

presente no valor de $15,00.

A flyer with the Tides for Reproductive Freedom logo in the middle and a QR code that reads, “Have you
had or thought about having an abortion in the last 10 years? Privately share your experience by
scanning the QR code or visiting our website and receive a $15 gift card” in seven languages



JulesS
Geedom,”

Context

Listening

Flexibility

Co-
Creation

What historical contexts—within the
community, society, and broader
political or economic systems—shape
the foundation and implications of this
research?

Whose voice is in the room? Whose voice is
missing?

How can we remain adaptable to accommodate the
shifting needs/priorities of our partner?

How can we ensure the organization/community is
positioned as equal decision-making partners and
co-leaders through every stage of the research
process?

Value-Aligned Study
Design

In Practice:
 Outcome-focused, iterative process to
align on objectives
* Language justice
* Long research timeline
* Open communication through weekly
meetings

Community Listening Sessions




Trauma-
Informed

Transparency

Addressing
Bias

How can we proactively mitigate harm
and distress during the survey-taking
process?

Have we articulated what we expect, and are
those expectations fair and reasonable?

How might my conscious or unconscious
biases influence how | approach and navigate
this work?

Instrument
Development

In Practice:
e Cultural humility
* Noting the purpose of the research
* Acknowledging lived experiences

You mentioned you have experience terminating a
pregnancy. The purpose of this survey is {0
understand people’s abortion experiences in

Massachusetts so organizations can create better
resources for the state.

While we know that people may use different
words to describe their experience, for the
purpose of this survey we will use the term
“abortion.”
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Accessibility

Asset-Focused

Tides Co-Executive Director kimika smiles at they table at a local community

center with sexual health materials.

Fielding

How can we meet the respondents
where they are in their lives at this
moment?

How can we honor and leverage existing networks In Practice:

that are doing this work? « On-the-ground tabling at key
community events and spaces, with
various options for participation

* Paper survey option

* Visited over 80 locations, traveled
1,000+ miles, 2,350+ QR
codes/resources distributed

» S15 gift cards for community members
who completed the survey

A hand holds seven small flyers, all in different colors and
different languages, reading “Abortion is healthcare” with a
QR code to the survey.
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1tering Marginalized How will our analysis plan center In Practice:

. " ?
Voices the communities affected most: * Extensive data cuts by demos (sexuality,

immigration status, etc.)
* Publicly sharing the full report

e Activation workshop to drive next steps

Bridging Capacity What support can we offer to translate « Community report back sessions to deliver
knowledge into action? findings

* Sharing in accessible formats, like social
media

ared Ownership How do we ensure data is mutually

beneficial and not extractive?
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Q&A

Co-Lea rning How can we work in tandem with our
partner to integrate and prioritize their data

Question: On average, how much in

interpretationS? expenses do people face when o Answer: $898!
accessing abortions in MA? Even with financial support, the
average out of pocket cost includes:
wage loss, childcare, transportation,
SEARCH SIGNIN v
Q 2 A) $238 meals, pet care, & the cost towards the
abortion itself!
TV ¥ RADIO & PODCASTS ¥ NEWS MUSIC & CULTURE EVENTS SUPPORTGEH ¥ B) 5558
C) $898
NEWS > HEALTH A screenshot of a Tides Instagram post that reads,
. f . . . A screenshot of a Tides Instagram post that reads, “Q&A On average,  ANSwer: SEC R financial SUPIERITE, T
More awareness, high support for abortion services in Mass. how much in expenses do people face when accessing abortions in  3Verage out of pocket cost includes: wage loss,

MA?” with three options “A- $238, B-$558, or C-$898.” childcare, transportation, meals, pet care & the cost
towards the abortion itself!”

A screenshot of a GBH article with the headline, “More awareness, high support for abortion services in Mass.”
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Questions?

z Thank you!
Qfm a Ea
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