
  
 
We offer highly-acclaimed online certificate courses that cover the Market Research process from beginning to end. The 
courses are based on the Market Research Core Body of Knowledge (MRCBOK™) – a compilation of the underlying 
principles and essential skills that comprise the Market Research process.  These online, start anytime courses 
are endorsed by the Insights Association, corporations, and thousands of practitioners worldwide.  
 

Graduates of the Principles of Market Research can earn the highly coveted IPC Principle 
designation. 

 
Members of the Insights Association (and their company colleagues) qualify for course discounts!  
Company (volume) group enrollment discounts are available too. 
 
 

 
 
ALSO AVAILABLE:  IA Certificates through the University of Georgia-MRII! 
 

Fourteen online MR courses for you and your team! 
Analytics 1-2-3 
Introduction to Market Research and the Research Process 
Market Research Design and Data Identification 
Sampling in Market Research 
Qualitative Market Research 
Quantitative Data Collection Methods 
Measurement and Questionnaire Design 

Introduction to Data Analysis 
Advanced Analytic Techniques 
Working with Secondary Data: Syndicated and Big Data 
Communicating Research Results 
Global Market Research 
Emerging Methods and The Future of Market Research 
Ethical and Legal Issues in Market Research 

 
An Insights Association Specialty Certificates are formal recognition of your professional development and commitment 
to marketing research excellence. Upon successful completion of the required training, you will receive a certificate from 
the Insights Association.  
 
To view a list of the online market research courses, go to: www.marketresearchcourses.org  
IPC Practitioner 
UGA-MRII Principles Express courses 
Introduction to Market Research and the Research Process 
Market Research Design and Data Identification 
15. Ethical and Legal Issues in Market Research 
 
 

 
 
 
IPC Analytics 
UGA-MRII Principles Express courses 
Analytics 1-2-3 
 
 
 
 

IPC Specialist 
Take any of three following Principles Express courses  
Introduction to Market Research and the Research Process 
Market Research Design and Data Identification 
Sampling in Market Research 
Qualitative Market Research 
Quantitative Data Collection Methods 
Measurement and Questionnaire Design 
Introduction to Data Analysis 
Advanced Analytic Techniques 
Working with Secondary Data: Syndicated and Big Data 
Communicating Research Results 
Global Market Research 
Emerging Methods and The Future of Market Research 
Ethical and Legal Issues in Market Research 

http://www.marketresearchcourses.org/

